Me:xauHeH J0KJIaJ 32 JeHHOCTTA Ha
»Meiipenp I'pyn” ALl
3a IbpBO TpuMeceune Ha 2012 r.,
cowraacHo wi. 1000, an. 4, 1. 2 ot SIIILHK

1. Hudopmanusi 3a BaKHM CbhOUTHS,
HACTBIIWIN Tpe3 TPUMeECeYHeTo M ¢
HATPYNBaHe OT HA4YaJI0TO Ha (UHAHCOBaTa
roJAMHA /10 Kpasi HA CbOTBETHOTO TPUMecevue.
[Ipe3 oryeTHuss mnepuoJ HE ca HACTHIUIU
3HAYMMH CHOUTHS.

1.1. IlpunoduBane na JIMA.

3a mepuoma 01.01.2012 r. - 31.03.2012 r.
IPY>KECTBOTO HE € MPHUA0OUIO IBJITOTpaiHU
MaTepHaHU aKTHUBH.

1.2. Pe3ysaTaTu OT OCHOBHA JeHHOCT

3a nepuoma 01.01.2012 r. — 31.03.2012 r. nHa
WHIUBUAYyaJlHA OCHOBa JPYKECTBOTO HE €
peanM3upano TPUXOJI OT MPOJAaKOH, HHUTO
U3BBbHPEIHU U (UHAHCOBH  NPHUXOJHU.
JIpy’)KecTBOTO € aKyMyJaupalo pa3xogud OT
oOuuaiiHaTta ACHHOCT B pa3Mep Ha | xXwuiasau
TieBa.

Ksm 31.03.2012 1. ,,Meitderp I'pyn” AJl vHama
B3eMaHus. JIpy)XecTBOTO HMa KpaTKOCPOYHH
3abJDKEHUS B pa3mep 21 xui. JB.

@uHaHCOBUAT pe3yaTtar Ha ,Meldesp ['pyn”
AJl xem 31.03.2012 r. e cueroBogHa 3aryba B
pa3Mep Ha 39 xui. nesa.

2. Undopmanus 3a CKJIYEHUTE TrOJeMH
ClIeJIKH MeK1y CBbP3aHH JHIA.

3a mepuoma 01.01.2012 r. — 31.03.2012 r.
»Merdesp ['pyn” AJl He € CKIIIOYBAJIO TOJIEMHU
CHCIIKM CBbC CBBp3aHU JHIA, HU3KIIOYBAUKHU
CIEJIKA OT OO0MYaliHa CTONAaHCKA AEHHOCT.

3. PuckoBe, cBBp3aHM ¢ JelHOCTTa Ha
»Meiidenp I'pyn” AJL

Puckosere, mnomecTeHM B Ta3M TOYKa, ca
CBBbp3aHU C JeifHocTTa Ha ,Meiidesp ['pym”
Al

Bp3MoxkHO €  ObmemuTe  pe3ynTaTH  OT
JNEMHOCTTa Ha €MUTCHTA Ja C€ pas3iIndaBaT OT
3anokeHuTe B [IpocriekTra MporHo3Hu pe3yaTaTu
II0J] BIUSIHUE HAa PUCKOBUTE (aKTOpHU, TOCOUEHU
B IIpocmekra. B pe3ynrar Ha TOBa € Bb3MOYKHO
MHBECTUTOPUTE Ja 3ary0sAT 4YacTUYHO HIH

Interim Activity Report
of ,,Mayfair Group” AD
For the first quarter of 2012, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities
Act

1. Information about important events that
occurred during the period and cumulatively
since the beginning of the financial year to the
end of the respective three months period.
During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets.

For the period 01.01.2012 - 31.03.2012, the
company has not acquired any long term tangible
assets.

1.2. Results from operating activities
For the period 01.01.2012 - 31.03.2012, on an
individual basis, the company has not generated
revenue from sales or extra income, and has no
financial income. The Company has accumulated
expenses from its ordinary activities, amounting
to BGN 1 thousand.

Up to 31.03.2012 ,Mayfair Group” AD has no
receivables. The company has a short term
liabilities amounted to BGN 21 thousand.

The financial result of ,,Mayfair Group” AD till
31.03.2012 is an accounting loss of BGN 39
thousand.

2. Information on major transactions
concluded between related persons.

For the period 01.01.2012 - 31.03.2012, ,,
Mayfair Group” AD has not signed any big
contracts with related persons, excluding
transactions in its ordinary business activity.

3. Risks related to the activity of ,,Mayfair
Group” AD

Risks appearing in this section are related to the
activities of Mayfair Group AD.

It is possible that future performance of the issuer
to differ from those laid down in the Prospectus
forecasts under the influence of risk factors
mentioned in the Prospectus. As a result, it is
possible investors to partially or completely lose
their investments.




M3ISJI0 CBOMTE MHBECTHUIIMH.
,Merdesp I'pyn” e uznoxkeHo Ha crienuPpUIHN
puckoBe. Te oT cBOs cTpaHa OKa3BaT BIMSHUE
KAaKTO WMHIMBUIYyaTHO, Taka U KaTo Habop OT
daktopu. Hsixou oT puckoBeTe, mpej KOUTO €
usnpaBeHo JlpyxectBoro wmorar nga ObaaT
OTpaHWYEHU, U TEXHHUTE MOCIEICTBUA Na Obaar
CMEKYEHH, JIOKaTO JAPYTU Ca W3BBH KOHTpOJIA U
Bb3MOXXHOCTTa Ha JlpyKecTBOTO 3a TSIXHOTO
perynupase.

OOmuaT TIaH Ha  PHKOBOJACTBOTO  HA
JIpy’)KecTBOTO 3a YIpaBJIEHHE Ha pHCKa Ce
dokycupa BBPXY  HENPHABHIAMOCTTa  Ha
(bUHaHCOBUTE Ma3apu U Ce CTPEMH J1a CBelE 0
MUHUMYM MOTEHIIUATHOTO OTPULIATETTHO
BB3/IeHCTBUE BHPXY (PMHAHCOBOTO CHhCTOSTHUE HA
HpyxecTBOTO.

IMazapen Puck. JleitHocrra Ha ,Melidenp
I'pyn” AJl € cBbp3aHa ¢ OCBUIECTBSIBAHE Ha
NEMHOCT ¥ TMpeajiaraHe Ha YCIyrH B ,,KOJ
[eHTpoBe”  ®  JieueOHM  3aBeJeHUs  3a
u3BbHOONMHMYHA momoml. Kox  1eHTposete
npejyiarat yciuyra B objacTra Ha MpoJaxouTe u
MapKeTHHIa, KaTo OCHOBHM KIMEHTH ca
TeneOoHHU KoMIaHuu, O6anku u np. OcHOBHATa
NEHOCT B LIEHTPOBETE € CBbpP3aHa C MPOMOIINH
HA HOBU TPOAYKTH, CHLOMpaHE HA CMETKH,
pekiamMHu KaMmnaHuu U Jp. OcHOBHaTa JEHHOCT
Ha JIeueOHM 3aBeleHUS 3a M3BBHHOOIHMYHA
nomouy ¢ JIHK wm3cnenBanusti (HOB MPOAYKT 3a
OBarapckus nasap), MHUKPOOHOIOTUYHH
U3CIEABAHUS U JIp. MEIUIIMHCKH YCIYTH.

Tpi  KaTO  €MUTEHTa €  HOBOYYPEAECHO
IpY>KECTBO, KaKTO 3a BCEKH BHJ JCHHOCT U TYK
CHIIIECTBYBA PUCK OT TPYIHOCTH MPU HABIU3AHE
Ha Ta3apa M 3aeMaHe Ha CTAaOWJIHU Na3apHU
MO3UIIMK HAa KOMIIAHUSATA.

enoBu Puck. [IposiBaeHneTOo HAa TO3W PUCK €
CBbP3aHO C TMOTEHLHATHATA OMNACHOCT OT
MOHI)KEHHWE Ha IIEHUTE Ha MpeljlaraHuTe OT
KOMIIAaHUSATA YCIYTH, KOETO MOXe Ja Objae
MpeIn3BUKAaHO, KaKTO OT KOHKYPEHTEH HaTHCK
Taka M OT HE3aJ0BOJICHO MpeJjaraHe Ha TO3HU
THUII YCIYTH.

VYBeanuena Konkypennusi. B bwearapus
CHILECTBYBAT HAKOJKO KOJI IIEHTPOBE, KOUTO
00CITy’KBaT OCHOBHO TOJEMH MeEXIyHapOIHH
KOMIIAaHUH, ONEepUpalid Ha ObIrapcKus mazap.
Bonpeku ToBa ce cunTa, 4e KOHKYpPEHIUATA Ha
rnazapa € OTHOCHTETHO ciaba U CeKTopa € Bce
ome B pactsma ¢asza. PasBuBammsaT ce maszap
IpeJirosiara JJIeCHO HaBJIM3aHe Ha nasapa.

Maytair Group AD is exposed to a specific risks.
They in turn affect both individually and as a set
of factors. Some of the risks facing the Company
may be limited, and their consequences can be
mitigated, while others are beyond the control
and the ability of the Company for their
regulation.

Comprehensive  Plan
management focuses

the Company's risk
on no proposal from
financial markets and seeks to minimize the
potential negative impact on the financial
position of the Company

Market Risk. The activity of Meyfear Group AD
is associated with conduct of business and
offering services in call centers and hospitals for
outpatient care. Call centers offer services in the
field of sales and marketing, as major customers
are telephone companies, banks and others. The
main activity centers is related to the promotion
of new products, collection accounts, advertising
campaigns, etc.. The main activities of the
hospitals for outpatient aid DNA research (a new

product for the Bulgarian market),
microbiological tests and others. medical
services.

Since the issuer is a newly established company,
and for each activity, and here there is a risk of
difficulties in market penetration and occupation
of the strong market positions in the company.

Price Risk. Manifestation of this risk is
associated with the potential for reduction of
prices of services offered by the company, which
can be caused both by competitive pressures and
unsatisfied by offering these services.

Increased Competition. In Bulgaria there are
several call centers, which serve mainly large
international companies operating on the
Bulgarian market. However, it is considered that
the market competition is relatively weak and the
sector is still growing phase. Growing market
requires easy entry.




CekTopbT Ha OHOIEHTpOBeTe € ciabo pa3BUT.
He ce ouakBa HapacTBaHe Ha KOHKYPEHIIUATA.
Hapouenara 3a mnpugoOuBaHe  KOMIAHHS
,GENOTYPE” npejjara YHUKaJTHU 3a
OBArapckus nasap nNpoayKTH.

KoMOunammsita oT Te3u [JBa mazapa Iie
npeBbpHe ,Meiipesp ['pyn” B XoiauHroBa
CTPYKTypa. YBeJMYeHaTa KOHKYpPEHIUS B KO
Ja € OT JBaTra CeKTopa LIe ce€ OTpa3u B
KOHCOJIMJUPAaHUTE (UHAHCOBU peE3yJaTaTH Ha
KOMITaHUSITA.

Perynaropen Puck. CreneHta, B KOATO
€MUTEHTa € U3JI0KEH Ha TO3M BHUJ PHUCK, CE
n3MepBa C BB3MOXKHOCTTAa 32 IIPOMEHH B
peryjaTopHara pamka, peryidpania JIeWHOCTTa
Ha €MUTEHTa U HErOBHUTE ABIIECPHU JIPYKECTBA,
KOUTO MPOMEHU J1a TOBEAAT JO PECTPUKIIMHU WU
na ObJaT BbBEICHU JOMBIHUTEIHU U3MCKBAHUS
3a OCBILECTBSABAHE HA JEUHOCTTA.

Biotsentars sector is underdeveloped. Not
expected to increase competition. Explicit
acquisition company "GENOTYPE" offers

unique products for the Bulgarian market.
The combination of these two markets will
become "Meyfear Group” AD into a holding
structure. Increased competition in any of the two
sectors will be reflected in the consolidated
financial results of the company.

Regulatory Risk. The extent to which the issuer
is exposed to this type of risk is measured with
the possibility of changes in the regulatory
framework governing the activities of the issuer
and its subsidiaries, which changes lead to
restrictions or to introduce  additional
requirements for the activity.
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